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[N.B. The figures in the right margin indicate full marks. Answer any five questions.)
Marks
}. (a) Explain the core marketing concepts of banking services. 6

() What is the services marketing mix? How does bank management 7

effectively apply this mix elements to satisfy bank clients?
(c) What are the specific features of a bank product that require )
different marketing techniques than physical goods?
2. (a) Discuss the external and internal factors affecting the change in 10
customer attitudes towards bank marketing.
(b) “There are several factors both bank physical and clients’ 10

psychological influence bank clients behaviour.”—Discuss.

3. " (@) What is meant by ‘distribution’ of financial products and 5

services?

() What channels are used by our commercial banks and financial 8

institutions in distribution of their products/services?

(c) What is the channel conflict? How it can be resolved to ensure 7
smooth distribution system?

4. (a) Whatdo you mean by marketing strategy? 6
() What strategy would be relevant and helpful for new product 7
development? |

(c) Describe corporate planning elaborately. 7
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(a)
(b)
(c)
(d)
(e)
1/
(g
(h)

Value chain

Market administration

Virtual service delivery
RTGS in banking

Agent banking

Strategic Business Unit (SBU)
Service profit chain

Double benefit scheme.

Marks
" (a) What is marketing research? Why is it so important for our 3+3=6
financial institutions?
(b) Define ‘Research Methodology.’
(c) Describe the essential parts of an ideal marketing research
report.
(a) Define market segmentation. What are the three main factors that 10
influence market segmentation?
(b) Discuss in detail the basis of segmenting bank market. 10
(@) Discuss the functions of advertising which plays important role 10
in the banks marketing program.
(b) “Institutional advertising generates the long-term build upofa 10
bank’s name.”—Justify the statement.
@) What are the two main objectives in relation to price setting of a 6
bank product?
() Discuss the different criteria for pricing of a banking product. 7
(¢) Describe the strategies to adjust the price. 7
(a) What is product branding strategy? 5
(b) How does ‘branding strategy’ help the financial products grow 7
sustainably in a competitive situation? -
(c) Is there any relationship betweén product branding and 8
customer loyalty?—Discuss the limitations of branding. _
Write short notes (any five) : 4x5=20
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