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94TH BANKING DIPLOMA EXAMINATION, 2022
JAIBB
MARKETING OF FINANCIAL SERVICES (MFS)

Subject Code: | |

Time—3 hours
Ful! marks—100
Pass marks—50

[N.B. The figures in the right margin indicate full marks. Answer any five questions.]

(a)
(b)
(c)
Z
)
{C,
(a)
(b)

(c)

@

1)

What is the need for managing the marketing programs of
our commercial banks/financial institutions?

State the challenges on the way of administering the
marketing programs.

How can you suggest for better management of their
marketing programs?

“Market segmentation depends on nature of customer and
products”—Do you agree? Show your logic.

What are the difficulties in creating a suitable market
segmentation? Explain.

How can vou overcome the difficulties involved in market
segmentation?

What do you mean by pricing of financial products or
services?

Discuss the methods of pricing for different financial
products or services.

What according to you would be the appropriate strategy
for our commercial banks and financial institutions to be
followed while fixing the prices of their products or
services? Discuss.

What do you mean by promotion?

What are the important factors to be considered carefully
while choosing a particular media for advertising of bank’s
financial services? Discuss.

Define ‘social media’ with its potentiality in marketing of
financial services.
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(c)

(a)
()
(c)

What is meant by CSR?

“CSR activities can play an important role in creating a

better image for our banking sector.”—How? Discuss with
some example.

Write down the factors influencing the image of a
particular bank. How is it related with management’s fair
attitude and cooperation?

Define ‘online banking’ with example.
What revolutionary changes took place in our banking
world due to introduction of internet strategy?

Describe the benefits and limitations of ‘online banking’ in
a mass banking situation.

Describe the changes occurred in banking due to change of
internet strategy.

“Branch manager should have conceptual skill, technical
skill and human relation skill. —Show your suggestions.
Why are customer’s experiences so important in the
evaluation process for banking services? Explain.

What is target market?

“Target marketing aims at specific group of consumers,
makes the promotion, pricing and distribution easier and
cost effective.”—Do you agree? Discuss with examples.
What are the difficulties and limitations involved with
target marketing strategy?

What are the aims and means of bank product
development? Discuss.

Describe the alternatives open to the bank in planning
services/product strategies.

How can you develop the marketing for banks and financial
institutions?

Write short notes on (any five) :

(a)
(b)
(c)
(@)
(e)
i),
(g
(h)

Product line

Risk measurement

Service marketing

SMS banking

Techno etiquette in banking
Millionaire development scheme
Mudaraba investment

Marketing administration.
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