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THE INSTITUTE OF BANKERS, BANGLADESH (IBR)
96th Banking Professional Examination, 2023
AIBB
Marketing and Branding in Financial Services (MBFS)

Subject Code: | 2 | 1

Time—3 hours
Full marks—100
Pass marks—45
[N.B. The figures in the right margin indicafe full marks. Answer any five qu

I. (a) What is marketing strategy? How it is important for financial

institutions?

(b) Explain—*Different operations of a financial service organization
must integrate to offer value to customer™.

(c) A well known commercial Bank is planning to launch a special
banking service to women entrepreneur. Explain how the bank can
use marking mix to make it a success?

2. (a) Define market segmentation. Briefly discuss the different levels of

market segmentation.

(b) Effective segmentation can help banks to get competitive advantages.
What are the basic requirements for such effective segmentation?
Discuss.

(¢) Commercial banks in Bangladesh offer almost identical deposit
and loan products to their customers. In this circumstances, how a
particular bank can develop effective market segmentation
strategy to sustain in the long run?

. (a) What is customer relationship management?

(b) Customer Relationship Management is vital for both individual
and corporate customer to gain market Share in an identical
product Industry like banking —Explain. _

(c) Suppose you are a relationship manager of a commercial bank.
Discuss what challenges you might face in promoting your
products to the customer and how to overcome them?

What are the factors to consider while setting price of financial

. {H] ]th}dllf-l or sENlCJE‘S?

(b) Pick any retail banking service and discuss the pricing strategies
applicable of it?

any differences between approaches taken for service

(c) ,[:mﬂI:::?ns aid traditional product marketing? Please specify.
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. (@) What is “Strategic Business Unit"? Discuss the characteristics of a 7
Strategic Business Unit?
(b) “All corporate head quarters undertake four planning activities.” 8
Discuss these activities?
(c) How diversification strategy differs from diversification growth 5
strategy? Explain.

- (@) What is customer based brand equity? Discuss the ingredients of 5
customer base brand equity.

(b) Most of the marketer agree about basic branding principles. 8
However a number of models of brand equity offer some different
perspectives. Discuss these differences based on brand equity model.

(c) Euro money is an English language based magazine focusing on 7
business and finance issues. They provide prestigious awards and
accredation in recognition of acheivements and innovations in
banking and finance worldwide. Winning their awards bripg
global recognition. A brand manager of a leading private
commercial bank is considering to participate Euro money award
to enhance the brand value. Whether this action is appropriate in
enhancing brand value or not? Explain your reason.

. (a) What are the components of marketing communication mix? 6

(b) Discuss how social media is becoming imperative for service
marketing communication?

fc) A commercial bank has launched an e-wallet app and is planning 7
to promote the app on digital platforms. Suggest few digital
marketing strategies to the bank.

. (@) A commercial bank is planning to develop a SME banking 6
product/service. Discuss the product development process, the

bank should follow.

(b) Discuss the challenges the bank may encounter in developing this 7
SME product/service?

(c) What are the factors of a financial institution should consider for 7

positioning a product/service in the target market?

. (a) What is value chain of a bank? Briefly explain with example how 8
has a bank’s generic value chain been generated in the industry?
(b) “To keep up with the advancement of Fintech, financial institutions 6
need to go beyond traditional marketing approach™— Discuss
elaborately.

(c) Advancement of Fintech opens door for financial inclusion. 6
Discuss the opportunities it made available to include the

marginal/rural population of Bangladesh and how banks can play
a vital\role here?

»
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10. Write short notes (any five) : 4x5=720
(a) Marketing Information system () POD and POP
() E/M wallet (d) Service Profit chain
(¢) Fintech (f) Emotional branding
(g) Strategic planning gap (h) Binimoy

(i) Survuction.
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